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7.  a new face for The show’s new desIgn

a high-defi nition pdf of the image for press use can be downloaded at: 
http://www.premierevision.fr/pdf/mode/pV-springsummer11.pdf
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i n f o @ p r e m i e r e v i s i o n . f r  /  w w w . p r e m i e r e v i s i o n . f r

Découvrez un salon métamorphosé, une ville blanche qui met en lumière le meilleur de la création textile.

In february 2010, première Vision reveals the contours of a contemporary and cosmopolitan 
city, where white, omnipresent, emerges as a sensitive and intelligible material.
To go along with the new design of its interior architecture, the show is changing its visual 
identity and, continuing with the slogan «Be inspired,» opens the door to a strong and 
timeless imagination. The incandescence of past seasons gives way to the lightness of 
a nearly evanescent icon. an image where light underlines the singularity in a face, 
and the emotion in a look.  
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8. Upcoming international rendez-vous 

Spring summer 2011 fashion season

•� ��Première Vision Preview New York 
and Direction by Indigo (same location, same dates)   
12 - 13 January 2010 
www.premierevision-newyork.com

• �Première Brasil / Sao Paulo  
20 - 21 January 2010 
www.premierebrasil.biz

• �Première Vision - Première Vision Pluriel / Paris 
9 - 12 February 2010 
www.premierevision.fr / www.premierevision-pluriel.com

• �Première Vision Moscou 
10 - 11 March 2010 
www.premierevision.ru

• �Première Vision Tokyo / Jitac  
23 - 25 March 2010 
www.premierevision-jitac.jp

• �Première Vision China Beijing 
31 March - 1st April 2010 
www.premierevision.cn

> NEW <

> 2 MAJOR EVENTS <  

UNDER ONE ROOF 

> NEW <



From February 2010 and for several years to follow, Première Vision, the World’s Premier Fabric Show™, will undergo a metamorphosis 
signed by designer Eric Jourdan and scenographer Francesca Avossa. 

To bring a breath of fresh air to the show and respond to the needs of exhibitors and visitors, the two have entirely redesigned the 
setting over the next few years, underscoring the urban, contemporary and cosmopolitan character of Première Vision. 

Aiming for a harmonious orchestration not only of the show’s 90,000m² of floor-space but also of the 700 fabric manufacturers of 
over 30 nationalities, the restaurants and all the peripheral services, Eric Jourdan and Francesca Avossa have completely re-thought 
Première Vision with a view to overall consistency. 

Designed and conceived as a vast international city, a white city of small buildings, reflecting an architecture of the geometric, the 
essential, Première Vision defies any geographic label to express itself as a contemporary, aware city, resonating to the rhythm of 
fashion. 

At the heart of this new architecture, Eric Jourdan and Francesca Avossa have completely redesigned the stands, the private preserve 
of the exhibitor. 

Whilst maintaining the essential confidentiality, the lower sections of the stand, in DuPont™ Corian®, provide for a subtle interplay of 
shadow and light thanks to the translucent material, making a landscape that is sensitive and alive. 

 In addition to the stands, Eric Jourdan and Francesca Avossa have also designed some 20,000 pieces of furniture, all the signage for 
the show, and all the other work, reception, information and restaurant areas.

Underscoring the ever-changing nature of fashion, Eric Jourdan and Francesca Avossa have decided to link each show with a colour 
representing the season. 

For February 2010, “green jelly” and “H2O” from the spring summer 2011 Première Vision range will guide the visitors’ path and colour 
the upper sections of the show’s fittings. A fleeting fashion statement against a timeless white backdrop. 

Eric Jourdan - designer

He has worked with corporate and institutional clients, but also with galleries, on both public and private projects. 
In 1989, Eric Jourdan worked for the Fondation Cartier and Galerie Neotu. He went on to design the furniture and fittings for Cartier 
USA in New York before taking part in the 1993 Tim Thom (Thompson Multimedia) project with Philippe Starck.
Since 2000, he has been represented by Galerie Peyroulet.
In 2004, he won the Red Dot Design Award for the Snowdonia sofa (Ligne Roset).
Eric Jourdan now works with brands including Ligne Roset, Cinna, Daum, Ecart International and Domeau & Pérès.

Francesca Avossa - Artistic director and scenographer 

Francesca Avossa works with brands and chains on redefining and developing their image. 
Her career path has covered advertising, fashion, design and interior decoration: after spearheading the visual identity of Galeries 
Lafayette, she became a consultant to leading design brands, including Sentou, Ligne Roset and Cinna. 
She designs the setting of Silvera showrooms and devises scenographies for Philips, Baccarat, Galeries Lafayette and others. 

Before taking on the Première Vision show, Francesca Avossa designed and executed the overall scenography for the Planète Meubles 
and Meuble Paris furniture shows, as well as the trends spaces of the Salon du Meuble de Paris, the Paris furniture show. 

Press contact / Jour de Presse - 57 rue d’Amsterdam - 75008 Paris 
Géraldine de Friberg T.: 01 40 08 04 63 - 06 27 48 64 38 / gdefriberg@gmail.com

A new look for Première Vision conceived and designed  
by Eric Jourdan and Francesca Avossa
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Eric Jourdan, designer and Francesca Avossa, scenographer, have designed the new architecture of Première Vision as an  
international city. Light, whiteness, opalescence and durability, are the key-words that explain the choice of DuPont™ Corian® as the 
material selected for this new concept of architecture – which will last several years. 

This project, a world premiere for DuPont™ Corian®, was managed as a very specific development: a special white colour  
“Vision Plus”, a custom size for the panels (1.63 m x 1.50 m) and a production of 15 000 sqm. The Corian® walls, intended to  
protect the confidentiality of every exhibitor while giving a feeling of opening, reflects shadows and lights like a screen. The white and  
luminescent Vision Plus colour of Corian® emphasizes the colours and the creativity of the collections.
The panels of Corian® are set on a structure in white aluminium and conditioned in a way to allow a quick and cost efficient  
installation. At the end of the show, they can be easily packaged and stored until the next edition of the show. 

About DuPont™ Corian® - An exclusive product of DuPont, DuPont™ Corian® (www.corian.com) is used in a wide range of  
applications in segments as varied as hospitality, healthcare, catering, publics spaces and retail, as well as in home furnishing, 
furniture, lighting and decorative objects. It is a non-porous solid surface material that is stain-resistant, easy to clean, durable,  
renewable and repairable. Available in about 100 standard colours, DuPont™ Corian® solid surfaces can be shaped into virtually any 
conceivable design.

About DuPont - DuPont is a science-based products and services company. Founded in 1802, DuPont puts science to work by 
creating sustainable solutions essential to a better, safer, healthier life for people everywhere. Operating in more than 70 countries, 
DuPont offers a wide range of innovative products and services for markets including agriculture and food; building and construction;  
communications; and transportation.

The DuPont oval logo, DuPont™, Corian® are registered trademarks or trademarks of E. I. du Pont de Nemours and Company or its 
affiliates. Other trademarks, registered trademarks and logos are a property of their respective owners.

Media contact DuPont™ Corian® : 

THEMA_DESIGN, 72 rue de Sèvres 75007 Paris - Tel : 01 77 32 10 80
Nicole Lucot, 06 07 25 86 69 nicolelucot@thema-design.com, 
Pascale Chevron-Rerat, 06 17 96 42 35, pascalechevronrerat@thema-design.com ;
Joëlle Graver, 06 74 24 56 90 – joellegraver@thema-design.com

Claudio Greco, DuPont Building Innovations, Public Relations and Media Relations Manager  
(Europe, Middle East and Africa), claudio.greco@dupont.com

Première Vision: 
15 000 sqm of DuPont™ Corian® specified for the global architecture of the show 
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